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Foreword

Successfully seeding new music artists has
so often relied on grassroots supporters to
find and share new passions, and this
report looks at these New Music Fans,
helping to define who they are and how to
find them.

We highlight this important group that loves to
discover new music and new artists; people
who to a greater or lesser extent we find define
themselves through their music fandom.

Despite their youth we discover their love of 90s

and 80s, as well as Bob Marley and Queen,
plus their use of Spotify and Instagram Stories.

Getintouch >

Explore living data >

This analysis uses data from YouGov's
unparalleled GB Profiles data set, including
over 12,000 people who strongly agree they like
to discover new music/artists, representing
around 10% of the general public.

Data in this report only scratches the surface of
how audiences of this kind can be defined and
then targeted so contact us for information
about how to get more details.

Run a survey >

Oliver Rowe
Global Sector Head, Leisure
& Entertainment, YouGov
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|
Brits love
music but o i i ey
:ce:meme ‘:(sg:;ore gorsofmui and e
much more Mo Wl e orclr W 10% tose I 5o
than Others 3554 [ 32%

Almost -
41%
. . . _ every day 18-34 [ 20%
Two thirds of Brits (65%) listen to music almost
daily. 55+ 15%
A few 3554 I 11% .
i : . times a .21%
Just 10% ‘definitely agree’ that they like to week
explore new music genres and new artists. In 55+ [ 4%
this report we will refer to them as New Music
Fans (NMFs). Oncea |
(]
= week Male _ 54%
The majority (53%) of these NMFs are aged Male [ 12%
under 35, and there are slightly more men o
than women.
Less often [ 10% Female [l 10% Female [N 46%
Explore IIVIng data % Source: YouGov UK Profiles, Nov22—-Oct23, ¢.123,000 respondents of whom 12,355 definitely agree ‘like to explore new music genres/artists’

*NMFs are ‘new music fans’, people who definitely agree ‘I like to explore new genres of music and new artists’
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New Music Fans are deeply engaged with
music and their favourite artists

Music is a critical part of who they are Music discovery and suggestion is in their personality...even if they
and how they spend their time can sometimes feel overwhelmed

83% 58% 44%

I’'m obsessed with music | couldn’t get through | like to discover new People often come to me | sometimes feel
or I'm a music lover the day without music artists before for suggestions for new overwhelmed by the
listening to music my friends music/movies/TV shows amount of music out there

Source: YouGov UK Profiles, Nov22—Oct23, ¢.123,000 respondents of whom 12,355 definitely agree ‘like to explore new music genres/artists’
*NMFs are ‘new music fans’, people who definitely agree ‘I like to explore new genres of music and new artists’
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New Music Fans are deeply engaged with
music and their favourite artists

They like a deeper and more active engagement with artists The majority are willing to pay for music

Willing to pay for:

Streaming _ 57%
viny [ 44%

83% 76% 65%

Online radio - 17%

But 49% agree there is nothing wrong with
downloading music without paying for it

I 49%

| enjoy seeing my I’'m happy to spend money It's important for a
favourite music to support my favourite music artist to have a
artists live music artists vision or belief

Source: YouGov UK Profiles, Nov22—Oct23, ¢.123,000 respondents of whom 12,355 definitely agree ‘like to explore new music genres/artists’
*NMFs are ‘new music fans’, people who definitely agree ‘I like to explore new genres of music and new artists’



New Music Fans

NMFs
favourite
music genres

The top three genres for NMFs are 90s, 80s
and Rock, with Pop coming fourth

Alt/Indie, Electronic/Dance and Rap/Hip-
Hop are where we see the widest gap
between NMFs tastes and the rest of the
public

Nearly all minor genres are more popular
with NMFs

Run a survey >

YouGov

90s

80s

Rock

Pop
Alternative/indie
RnB
Rap/Hip-Hop
70s
Electronic/dance
Punk/Punk Rock
60s

Soul

Reggae

Country
Classical

Blues

World

Jazz

Musicals

Folk

Funk

New age

Latin
Christian/Gospel
Other

No favourite

Favourite music genres

53%

39%
49%
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Q. Which, if any, of the following genres of music are your favourites? Please select all that apply.
Source: YouGov UK Profiles, Nov22-Oct23, ¢.84,575 respondents of whom 7,364 definitely agree ‘like to explore new music genres/artists’

*NMFs are ‘new music fans’, people who definitely agree ‘I like to explore new genres of music and new artists’

B NMF

B Nat Rep
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New Music Fans

NMFs
favourite _
music artists
and festivals

While most top artists for NMFs are classic
icons, Lewis Capaldi stands out as
the newcomer

The artists cover a lot of different genres

Almost all artists are more popular among
NMFs than among the rest of the public
(exceptions include Ed Sheeran, Duran
Duran, Katherine Jenkins, and

The Everly Brothers

While Glastonbury is their favourite festival,
those that index highest for NMFs vs wider
public are Wychwood, Infest UK, Untold,
Nova Rock, and Sziget

YouGov

Favourite artists

Bob Marley NN 90%
Freddie Mercury NN 89%
Queen N 85%
The Beatles [N 80%
Lewis Capaldi NN 80%
Amy Winehouse [N 79%
Jimi Hendrix IS 79%
Arctic Monkeys [N 78%
ABBA I 78%
John Lennon I 77%
Elvis Presley NN 77%
Nirvana [N 77%
Stevie Wonder 76%
Marvin Gaye 76%
Elton John 75%
Coldplay 75%
David Bowie 74%
Blondie 74%
Red Hot Chili Peppers 73%
Bon Jovi 73%
73%

The Rolling Stones
Fleetwood Mac

Snoop Dog
Alicia Keys

Katy Perry
Whitney Houston
George Michael
Prince

Kaiser Chiefs 72%

AC/DC 72%

Eminem 72%
Florence & The Machine

R.E.M. 72%

Tina Turner 72%

Kylie Minogue 71%

Aretha Franklin 1%

Michael Jackson 1%

Tom Jones 71%

Beethoven 1%

71%

71%

NN NN
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-
N
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B NMF

Favourite festivals

Glastonbury I
Reading & Leeds N 57%
Radio 1's Big Weekend [N 57%
Wireless NN 55%
Isle of Wight NN 53%
Tinthe Park N 52%
Creamfields I 50%
Summertime Ball [ 50%
Download NN 49%
Vfest NN 48%
Edinburgh Int [N 47%
BBC Proms [N 47%
Lattitude NN 44%
British Summer Time [N 44%
National Folk [N 42%
Parklife M%

Cambridge Folk
Tomorrowland
Y Not

End of the Road

©
8
=

Solfest 38%

Nova Rock 38%
Cheltenham Music 38%
Sundown 38%

Coachella Valley

]

I

I

I

]
London Jazz [ 37%
Fairport's Cropredy [N 36%
New Orleans Jazz & Heritage [N 36%
Lollapalooza [N 36%
Rewind N 35%
Whitby Gothic [N 35%
Middlewich NN 35%
Scarborough Fair [N 35%
Ultra [N 35%
Rock am Ring [N 35%
Cheltenham Jazz [ 34%
Green Man [ 34%
We Are FTVL N 34%

Q. Please tell us what you think about each of the following artists (5 point scale, asked of 1,000+ artists)
Source: YouGov UK Profiles, Nov22-Oct23, ¢.84,575 respondents of whom 7,364 definitely agree ‘like to explore new music genres/artists’

*NMFs are ‘new music fans’, people who definitely agree ‘I like to explore new genres of music and new artists’

B NMF
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Paid for streaming
services are the
top way NMFs are
listening to music,
with Spotify
leading the way

» The top three genres for NMFs are 90s, 80s and Rock,

with Pop coming fourth

» Alt/Indie, Electronic/Dance and Rap/Hip-Hop are
where we see the widest gap between NMFs tastes
and the rest of the public

* Nearly all minor genres are more popular with NMFs

Getintouch >

Ways NMFs listen to music*

Streamed via
paid services

Car radio
Streamed
radio

Downloaded
music | own

CDs | own
Streamed via
free services

Video streaming
sites

Vinyl own

Downloaded via file
sharing site
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B NMF

Top services used by NMFs to

stream music

Spotify

YouTube

Amazon
Prime Music

Apple Music/iTunes

Amazon Music
Unlimited

Soundcloud

Deezer

YouTube Premium

Google Play Music
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N
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50%

B NMF
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NMFs attend
more live
music events

* Over a third (35%) of NMFs have gone to an
arena/stadium music gig in the past 6 months, almost
double that of the rest of the population

* They are also more likely to have attended other types
of live music

» They have visited more live music/entertainment
venues and events than other people — young NMFs
are more musically active than other young people

Activities in past 6 months

B NMFs

Gigs in
arena/stadium

Musical or panto

Live comedy show

Classical music
concert

Ballet/contemporary
dance

Opera

Jazz concert

F
r
F

g

Venues & events attended
in past year

B NMFs

The O2 Arena, London

Nothing Hill Carnival

The Proms

Musical in London’s
West End

Utilita Arena Birmingham

London Fashion Week

Any Pride event

Edinburgh Fringe
The O2 Academy,
Manchester

The O2 Academy,
Brixton
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N M Fs use Top social platforms for NMFs Top live streaming

d - ff t - I platforms for NMFs
I eren soc.a B NMFs M NatRep B NMFs M NatRep

platforms,

broad Iy Facebook

63% Instagram Stories
66%

10%

3%

11

59%
| YouTube m 10%
reflecting °
[ ] 39% 9%
their age - Yot s, [
Twitter/X m/"
. . TikTok r 34% Snapchat . 6%
« Facebook is the top platform but NMFs over-index 17% 1%
most for YouTube, Instagram, TikTok and Snapchat 31%
Snapchat . 5%
Livestream 9
* NMFs are also far more likely to use streaming LinkedIn '
platforms than other people (even those in the same Twitch r 5%
age group) Reddit r 18% 2%
8%
: 18% Periscope %
Pinterest 10% 1%
5% 3%
Tumblr rZ% Whatsapp Status H/

Explore living data >
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Wa n t a. d e e p e r rAdvertising awareness
analysis? "

YouGov

4 N I

YouGov Brandindex tracks 16 With YouGov Profiles, you can
key brand health metrics segment your analysis by:
including

Ad A T layer interest fnt 7
o wareness o eam or player interes : s cur brand amone Gen s 1 dus
e Customer Satisfaction e Media consumption habits foabmdy Compriiocl§ ewbamdmong GenZ]
e Purchase Consideration e Gambling interest
e Recommendation e And much more

Metrics v

awareness

Getintouch > Explore living data >
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You GOV® Sig nal Appetite score

TV series performance

Track online conversation, viewership figures, Last 356 days
and every other key metric you need for
thousands of brands, products, movies and TV
shows.

s B

 Enrich your strategy with data intelligence from
nearly 50 digital and social data feeds across 40
countries, covering over 70,000 entities

80

 Build rapid reports with dynamic data and premade

. 2 ® TV series 1 ® TV series 2
queries covering all the sectors you need

» Create custom projects with our dedicated

data scientists Getintouch >

» Connect your data with YouGov’s living consumer
intelligence for a richer picture of the people
engaging with your brand, product or company

N J
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Thank you
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YouGov, 2024, all rights reserved. All materials contained herein are protected by copyright laws. Any storage, reproduction or distribution of such
materials, in whole or in part, in any form without the prior written permission of YouGov is prohibited.This information (including any enclosures and
attachments) is propriety and confidential and has been prepared for the exclusive use and benefit of the addressee(s) and solely for the purpose for
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